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Visual Preference Survey

A visual preference survey was completed to provide ideas for design guidelines that
would further define the master plan concepts and pull together the land use concept
into a single overarching design document.

Method and Results

A visual preference survey is a standard format for public input where participants
respond to images of development and land use and rank them according to their
own tastes. The images that were used are shown in the attachment. The choices for
the i images used in this step were based on the following:

o * What are the marker-based land use products? — This led to the inclusion of
retail, office, and biopharm facility images.-

o What are the previously desired or requestm’ products? — This led to the inclusion
“of hotel/convention and residential images.

o What are the ranges 0f t/aose products? — This led to the inclusion of i images
showing different mixes, densities, and variations on type.

o. What may be necessary to support the types of development shown? — This led to
the inclusion of parking garages.

The focus of the images on certain aspects of each land use type tends to lead the

viewer to certain decisions. As an example, including substantial open space in an

image of a lifestyle retail center leads the viewer to rank the image according to both
 their values placed on open space as well as on retail.

‘ In addition, the “negatives” or questions about the image are perceived from the
standard deviation in the rankings. The higher the standard deviation, the less sure we
are that the idea will be acceptable without additional information or discussion. As
examples, the high standard deviation on the ranking for mixed retail with residential
makes this option less strong in preference than the laminated parking garage, and the







